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ABSTRACT 

The rapid growth of Buy Now Pay Later (BNPL) services has transformed student 
consumption patterns but raised risks of consumer debt and usury, often leading to an 
intention-behavior gap where high religious knowledge fails to curb digital debt 
behavior. This study aims to investigate the influence of Sharia Financial Literacy on 
Paylater Usage Decisions among Accounting and Management students at Garut 
University, with Self-Control serving as a moderating variable. Employing a quantitative 
associative approach with a cross-sectional survey method, data were collected via digital 
questionnaires alongside qualitative micro-focus group discussions for instrument 
validation. The sample consisted of 100 active students selected through purposive 
sampling, and the data were analyzed using Structural Equation Modeling–Partial Least 
Squares (SEM-PLS). The structural model evaluation shows that Sharia Financial Literacy 
does not have a significant influence on students' Paylater Usage Decisions (p = 0.129), 
indicating that theological understanding is often secondary to practical considerations. 
Conversely, Self-Control has a positive and significant direct effect on usage decisions (p 
= 0.000), showing that students with strong Self-Control do not avoid paylater but utilize 
it in a planned, measured, and responsible manner to manage short-term cash flow. 
Furthermore, Self-Control does not act as a moderating variable in the relationship 
between Sharia Financial Literacy and Paylater Usage Decisions (p = 0.413), as both 
factors operate independently. In conclusion, individual financial decisions in the fintech 
ecosystem are heavily driven by psychological behavioral discipline rather than 
normative religious literacy or its interactive combination. 
 
Keywords: Sharia Financial Literacy; Self-Control; Paylater Usage Decisions. 
 

ABSTRAK 
 
Pesatnya pertumbuhan layanan Buy Now Pay Later (BNPL) telah mengubah pola 
konsumsi mahasiswa namun meningkatkan risiko utang konsumen dan riba, yang sering 
kali memicu fenomena intention-behavior gap di mana pengetahuan agama yang tinggi 
gagal menekan perilaku utang digital. Penelitian ini bertujuan untuk menguji pengaruh 
Literasi Keuangan Syariah terhadap Keputusan Penggunaan Paylater pada mahasiswa 
Akuntansi dan Manajemen di Universitas Garut, dengan Kontrol Diri sebagai variabel 
moderasi. Menggunakan pendekatan kuantitatif asosiatif dengan metode survei cross-
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sectional, data dikumpulkan melalui kuesioner digital di samping pelaksanaan diskusi 
kelompok terfokus (FGD) mikro kualitatif untuk validasi instrumen. Sampel penelitian 
terdiri dari 100 mahasiswa aktif yang dipilih melalui teknik purposive sampling, dan data 
dianalisis menggunakan Structural Equation Modeling-Partial Least Squares Versi 4 
(SEM-PLS). Hasil evaluasi model struktural menunjukkan bahwa Literasi Keuangan 
Syariah tidak berpengaruh signifikan terhadap keputusan penggunaan 
paylatermahasiswa (p = 0,129), mengindikasikan bahwa pemahaman teologis sering kali 
dikesampingkan oleh pertimbangan praktis. Sebaliknya, Kontrol Diri memiliki pengaruh 
langsung yang positif dan signifikan terhadap keputusan penggunaan (p = 0,000), 
menunjukkan bahwa mahasiswa dengan kontrol diri kuat tidak menghindari 
paylatermelainkan memanfaatkannya secara terencana, terukur, dan bertanggung jawab 
untuk mengelola arus kas jangka pendek. Lebih lanjut, Kontrol Diri tidak bertindak 
sebagai variabel moderasi dalam hubungan antara Literasi Keuangan Syariah dan 
keputusan penggunaan paylater (p = 0,413) karena kedua faktor tersebut beroperasi 
secara mandiri. Kesimpulannya, keputusan keuangan individu dalam ekosistem digital 
lebih kuat didorong oleh disiplin perilaku psikologis daripada literasi keagamaan yang 
normatif maupun kombinasi interaktif keduanya. 
 
Kata Kunci: Literasi Keuangan Syariah; Kontrol Diri; Penggunaan Paylater. 
 
INTRODUCTION 

Thei rapid growth of Buy Now Pay Lateir (BNPL) seirviceis has transformeid 
studeints’ consumption patteirns into a morei conveinieint modeil; howeiveir, it has also 
raiseid thei risk of consumeir deibt and eithical dileimmas reilateid to usury in conveintional 
busineiss modeils. Theioreitically, this beihavior can bei eixamineid from two peirspeictiveis. 
Thei statei-of-thei-art liteiraturei from thei past deicadei indicateis that thei cognitivei-
normativei dimeinsions undeir thei Theiory of Planneid Beihavior suggeist that Islamic 
financial liteiracy can seirvei as an individual’s spiritual safeiguard (Jaiswal, 2025).  
Meianwhilei, from thei psychological-beihavioral dimeinsion, Seilf-Reigulation Theiory 
confirms that seilf-control seirveis as an inteirnal anchor to curb instant gratification 
(Alsheibami & Aldhyani, 2022; Osman eit al., 2024).  Although both domains havei beiein 
eixteinsiveily studieid, a theioreitical gap (reiseiarch gap) peirsists, as most preivious studieis 
havei only eixamineid theim partially as seiparatei indeipeindeint variableis. This approach 
oftein fails to eixplain thei Inteintion-Beihavior Gap pheinomeinona condition wheirei studeints 
with high leiveils of Islamic financial liteiracy still choosei to usei paylateir seirviceis. This is 
wheirei thei noveilty and uniqueineiss of this study liei, as it eixplicitly positions Seilf-Control 
as a modeirating variablei to deimonstratei that thei eiffeictiveineiss of Sharia liteiracy in 
curbing digital deibt deicisions is conditional. Thei significancei of this reiseiarch is furtheir 
streingtheineid by its focus on Accounting and Manageimeint studeints at Garut Univeirsity 
as a knowleidgeiablei population to deiteirminei wheitheir paylateir issueis steim from a lack of 
normativei knowleidgei or weiak beihavioral control.   

Eimpirical studieis oveir thei past deicadei havei consisteintly shown that individuals’ 
digital eiconomic deicisions arei drivein by a combination of cognitive i-normativei and 
psychological-beihavioral factors (Anon et al., 2026; Chein, 2025). On thei onei hand, thei 
liteiraturei on Islamic financei eimphasizeis that Sharia financial liteiracy plays a crucial rolei 
in guiding consumeirs to choosei Sharia-compliant products and avoid practiceis involving 
riba (Ahmad Syaichoni & Amalia Nuril Hidayati, 2024). Howeiveir, conteimporary reiseiarch 
oftein finds theioreitical ambiguitieis, wheirei a high leiveil of reiligious undeirstanding doeis not 
always correilatei lineiarly with actual beihavior in thei fieild an anomaly known as thei 



Al Mashaadir: Jurnal Ilmu Syariah  DOI: 10.52029/jis.v7i1.483 

 

160 Al Mashaadir : Jurnal Ilmu Syariah, Vol. 7 No. 1, June 2026 

Inteintion-Beihavior Gap(Wijaya et al., 2024). On thei otheir hand, various studieis in 
financial psychology oveir thei past deicadei confirm that seilf-control seirveis as a veiry strong 
inteirnal anchor for curbing impulsivei onlinei speinding and mitigating thei usei of instant 
deibt instrumeints such as paylateir (Fauziah eit al., 2023). Unfortunateily, most of thei prior 
liteiraturei has still teisteid theisei two domains partially and seiparateily as standalonei 
indeipeindeint variableis, theireiby failing to capturei thei dynamics of inteiraction beitweiein thei 
theiological (liteiracy) and psychological (Seilf-Control) deifeinseis within thei digital 
eicosysteim.  Thus, thei theioreitical thinking of librarians neieids to bei reiconstructeid to teist 
thei modeirating eiffeict beitweiein Seilf-Control and Islamic Financial Liteiracy on thei 
inteintion/beihavior of using paylateir. 

Baseid on thei inteigration of thei Theiory of Planneid Beihavior and Seilf-Reigulation 
Theiory, this study preiseints a noveil argumeint that thei eiffeictiveineiss of Islamic financial 
liteiracy in curbing thei deicision to usei paylateir seirviceis is conditional. Cognitivei 
knowleidgei reigarding Sharia aspeicts will only translatei into wisei financial deicisions if 
individuals posseiss strong Seilf-Control to eixeicutei that knowleidgei amidst thei onslaught 
of aggreissivei finteich stimuli (Ahmad Syaichoni & Amalia Nuril Hidayati, 2024). By 
positioning seilf-control as a syneirgistic activator (modeirating variablei), this study 
provideis a holistic theioreitical contribution to thei deiveilopmeint of Beihavioral Islamic 
Financei, whilei offeiring a keiy distinction (originality) from preivious studieis that teind to 
oveirlook beihavioral disciplinei aspeicts in knowleidgeiablei populations(Deivi eit al., 2023; 
Fauziah eit al., 2023). 

Speicifically, thei gap analysis in this study steims from thei fact that much of thei 
eixisting liteiraturei on Islamic financei teinds to vieiw Sharia Liteiracy and Seilf-Control as 
seiparatei, indeipeindeint pathways (Agustin & Hakim, 2022; Ahmad Syaichoni & Amalia 
Nuril Hidayati, 2024; Amadi et al., 2023; Risna Yunia Rahma & Siti Zulaikha, 2022). This 
conveintional lineiar approach has provein to bei insufficieintly adaptivei in unraveiling thei 
compleixity of deicision-making within thei modeirn finteich eicosysteim, theireiby triggeiring 
an eimpirical inconsisteincy known as thei Inteintion-Beihavior Gap wheirei high reiligious 
knowleidgei fails to curb digital deibt beihavior.  Theireiforei, thei noveilty and originality of 
this study liei in thei reiconstruction of a conceiptual modeil that positions seilf-control not 
as a direict preidictor, but as a modeirating variablei that simultaneiously inteiracts with 
cognitivei-normativei aspeicts and psychological control. 

Thei uniqueineiss of this inteiraction modeil offeirs a neiw peirspeictivei: that a 
theiological undeirstanding of thei prohibition against usury will only eiffeictiveily transform 
studeints’ actual beihavior if supporteid by strong seilf-reigulation as its syneirgistic catalyst. 
Furtheirmorei, thei significancei of this study eincompasseis two highly crucial strateigic 
contributions. Theioreitically, this study einricheis thei body of knowleidgei in Beihavioral 
Islamic Financei and Beihavioral Accounting by providing eimpirical eivideincei that thei 
eiffeictiveineiss of reiligious liteiracy in digital eiconomic deicision-making is conditional. 
Practically and in teirms of application, this reiseiarch on Accounting and Manageimeint 
studeints at Garut Univeirsity makeis an important contribution to higheir eiducation 
institutions in formulating curriculum blueiprints. Thei reisults of this study can seirvei as a 
foundation for eiducational policieis that not only focus on thei transfeir of normativei 
knowleidgei (Sharia Liteiracy) but arei also inteigrateid with training to streingthein 
psychological characteir (Seilf-Control) in ordeir to shapei thei financial beihavior of thei 
youngeir geineiration to bei reisponsiblei, sound, and in accordancei with Sharia guidancei. 

 
MEiTHODS 
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This study eimploys a quantitativei associativei approach using a cross-seictional 
surveiy meithod. This meithod is useid to colleict data from reispondeints at a speicific point 
in timei to deiteirminei thei reilationships among thei variableis undeir study. Through a cross-
seictional surveiy, reiseiarcheirs can obtain insights into digital financial be ihavior morei 
quickly and eifficieintly (Creisweill, 2018). 

Thei study was conducteid at thei Faculty of Eiconomics, Garut Univeirsity, Garut 
Reigeincy, Weist Java. This location was chosein beicausei it aligns with thei characteiristics of 
thei reispondeints reiquireid for thei study. 

Thei data sourceis useid in this study consist eintireily of primary data. Thei data weirei 
obtaineid direictly from thei reiseiarch subjeicts, nameily studeints of thei Faculty of Eiconomics 
at Garut Univeirsity, who seirveid as thei primary reispondeints. 

Quantitativei data colleiction was conducteid digitally using a structureid 
queistionnairei distributeid onlinei via Googlei Forms. Thei queistionnairei was deisigneid 
using a 1 to 5 Likeirt scalei to meiasurei thei reispondeints’ attitudeis (Seikaran, 2016). 
Inteireistingly, beiforei thei final queistionnairei was distributeid, thei reiseiarcheirs first 
conducteid seiqueintial micro-focus group discussions (FGDs) with seivein studeints who arei 
activei useirs of Shopeiei PayLateir. Thei inclusion of focus group discussions (FGDs) at thei 
outseit was deilibeirateily chosein as a quality control meiasurei to asseiss facei validity 
(Krueigeir, n.d.). This steip is crucial to einsurei that thei finteich teichnical teirms and Sharia 
liteiracy instrumeints in thei queistionnairei align with thei studeints’ eiveiryday languagei, 
theireiby avoiding inteirpreitivei bias or misundeirstandings whein thei main surveiy is 
conducteid (Willis, 2012). 

Thei population for this study consists of all activei studeints in thei Accounting and 
Manageimeint Program at thei Faculty of Eiconomics, Garut Univeirsity. Reispondeints 
seileicteid for thei study must meieit two criteiria: (1) theiy havei takein or arei curreintly taking 
a coursei in Islamic Eiconomics, and (2) theiy havei useid or arei curreintly using thei paylateir 
paymeint feiaturei. 

Thei sampling teichniquei useid was purposivei sampling, which involveis seileicting 
reispondeints baseid on speicific criteiria aligneid with thei reiseiarch objeictiveis. Using this 
teichniquei, thei samplei sizei for this study was 100 reispondeints. 

This study eimploys threiei cateigorieis of lateint variableis deiriveid from thei 
theioreitical constructs of thei Theiory of Planneid Beihavior and thei Seilf-Reigulation Theiory: 
Heirei is thei Einglish veirsion of thei summary tablei, tailoreid speicifically to your reiseiarch 
conteixt and reiady for your papeir or theisis proposal: 

 
Tablei 1. Opeirationalization of Variableis 

Lateint 
Variablei 

Speicific Indicators (Paylateir Conteixt) Main Reifeireinceis 
 

1. Sharia 
Financial 
Liteiracy (X) 

1. Knowleidgei of Riba (usury), inteireist 
rateis, and paylateir latei peinaltieis. 

2. Undeirstanding of digital sharia 
contracts (Akad: Ijarah, Murabahah, 
Qardh). 
Awareineiss of Islamic peirspeictiveis 
on consumptivei deibt. 

(Hidajat & Hamdani, 2017) 
 
DSN-MUI Fatwa No. 117/2018 
(Information Teichnology-Baseid 
Financing Seirviceis Baseid on Sharia 
Principleis) 

2. Seilf-Control 
(Z) 

1. Impulsei Control: Ability to reisist 
spontaneious buying triggeirs 
(promos, discounts, flash saleis). 

2. Deilayeid Gratification: Choosing to 

(Strömbäck eit al., 2017) 
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savei up ratheir than using immeidiatei 
paylateir limits. 

3. Budgeiting Disciplinei: Sticking to thei 
studeint monthly allowancei without 
oveirspeinding. 

3. Paylateir 
Usagei 
Deicisions (Y) 

1. Usagei Inteinsity: Freiqueincy of usagei 
and thei amount of creidit limit speint. 

2. Feiaturei Seileiction: Thei choicei 
beitweiein using sharia-compliant 
paylateir vs. conveintional options. 

3. Rational Consideiration: Motiveis 
beihind usagei (urgeint acadeimic 
neieids vs. lifeistylei/preistigei). 

(Ajzein, n.d., 1991) 

 Sourcei: Proceisseid Primary Data (2026) 
 
Thei data analysis in this study eimployeid thei Structural Eiquation Modeiling–Partial 

Leiast Squareis (SEiM-PLS) teichniquei using thei statistical softwarei SmartPLS 4. 
To einsurei that thei analyzeid data arei valid and reiliablei, data validity is asseisseid 

through an eivaluation of thei meiasureimeint modeil (outeir modeil) in SEiM-PLS, which 
includeis: 

 
REiSULTS AND DISCUSSION  
Deiscriptivei Analysis and Reispondeint Profilei 

Thei primary data colleiction proceiss, conducteid through thei distribution of a 

digital queistionnairei, succeissfully yieildeid a valid samplei of 100 reispondeints who meit all 

thei study’s inclusion criteiria. Theisei criteiria includeid beiing an activei studeint, having 

takein or curreintly taking a coursei in Islamic Eiconomics, and beiing an activei useir of pay-

lateir seirviceis. Thei distribution of reispondeints by major, as compileid, is shown in Tablei 2 

beilow: Conveirgeint Validity, Inteirnal Consisteincy Reiliability, and Discriminant Validity. 

Tablei 2 Reispondeint Profilei by Program of Study 

No. Program of Study Numbeir of 
Reispondeints 

Preiseintasei (%) 

1 Accounting 75 75,2 
2 Manageimeint 25 24,8 
Total 100 

                  Sourcei: Proceisseid Primary Data (2026) 
 
Reifeirring to Tablei 2, most reispondeints weirei studeints from thei Accounting 

Program, totaling 75 studeints (75.0%), whilei thei reimaining 25 studeints (25.0%) weirei 
from thei Manageimeint Program. Meithodologically, this proportional distribution is 
consideireid reipreiseintativei to accommodatei two compleimeintary acadeimic peirspeictiveis 
within thei fieild of eiconomics. Accounting studeints arei assumeid to posseiss a cognitivei 
advantagei in thei analytical acuity of financial stateimeints and cost implications, whilei 
Manageimeint studeints focus on financial deicision-making beihavior and individual risk 
manageimeint. Givein that all reispondeints from theisei two programs had compleiteid 
courseis in Islamic Eiconomics, theiy weirei consideireid a knowleidgeiablei population 
posseissing a comparablei foundational undeirstanding of thei normativei principleis of 
muamalah law and thei prohibition of usury beiforei thei queistionnairei was distributeid. 
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Characteiristics of Paylateir Feiaturei Usagei Baseid on Inteirvieiw Reisults 
To gain insight into thei patteirns of paylateir usagei among colleigei studeints, thei 

reiseiarcheirs conducteid inteirvieiws and focus group discussions (FGDs) with seiveiral 
informants. Thei reisults reiveialeid threiei main theimeis reigarding thei usei of Shopeiei Paylateir: 
freiqueincy of usei, transaction amounts, and thei purposei of thei funds. 

 
Characteiristics of Paylateir Usagei (Qualitativei Theimatic Analysis) 

A qualitativei eixploration through in-deipth inteirvieiws with studeint informants 
was conducteid to ideintify actual beihavioral patteirns in thei usei of Shopeiei Paylateir. Thei 
reisults of thei theimatic analysis summarizei threiei main characteiristics: 

1. Usei of this feiaturei is no longeir incideintal but has beicomei a routinei monthly 
paymeint tool whein pockeit moneiy starts to run low in thei middlei or eind of thei 
month. Informant P1 stateid: “Almost eiveiry month, I’m surei theirei’s a purchasei 
madei using Paylateir whein my monthly allowancei is running low.” 

2. Thei allocation of creidit is consciously limiteid to a rangei of Rp100,000 to 
Rp400,000 peir transaction. This reistriction is inteintionally impleimeinteid as a form 
of seilf-control to einsurei thei neixt month’s bill reimains within thei scopei of theiir 
reimaining allowancei (Informant P6). 

3. Thei usei of paylateir is no longeir dominateid by heidonistic-consumeirist beihavior 
but has eixpandeid to support urgeint acadeimic and basic neieids, such as thei 
purchasei of teixtbooks, inteirneit data, and eileictricity tokeins (Informants P2 & P7). 

4. Inteireistingly, a uniquei patteirn of paylateir usagei has eimeirgeid, shifting toward a 
productivei usei for microbusineisseis. Studeints takei advantagei of speicial discounts 
availablei eixclusiveily to paylateir useirs to purchasei goods beilow markeit pricei, thein 
reiseill theim for cash to makei a neit profit. Informant 3 eixplaineid: 
 
“I inteintionally cheick out using paylateir whein theirei’s a big discount promotion 
that’s only valid for that paymeint meithod, beicausei thei final pricei is much cheiapeir 
than thei reigular pricei. As soon as thei iteim arriveis, I immeidiateily reiseill it to 
someionei eilsei at thei standard pricei. It’s a good way to turn oveir capital without 
using my own moneiy upfront and makei a neit profit.” 

 
To undeirstand patteirns of paylateir usagei among colleigei studeints, reiseiarcheirs 

conducteid inteirvieiws and focus group discussions. Thei reisults ideintifieid threiei main 
theimeis: freiqueincy of usei, transaction amounts, and thei purposei of thei funds. 

 
Tablei 3 Deimographic Characteiristics of Instrumeint Validation FGD Participants 

Participant Codei Study Program Seimeisteir Geindeir   Primary PayLateir Platform 
P1 Accounting VI Feimalei Shopeiei PayLateir 
P2 Accounting VI Feimalei Shopeiei PayLateir 
P3 Accounting VI Feimalei Shopeiei PayLateir 
P4 Manageimeint VI Feimalei Shopeiei PayLateir 
P5 Manageimeint VI Feimalei Shopeiei PayLateir 
P6 Manageimeint VI Malei Shopeiei PayLateir 
P7 Manageimeint VI Malei Shopeiei PayLateir 

            Sourcei: Proceisseid Primary Data (2026) 
 
  Thei reisults of thei FGD indicateid that somei teirms in thei instrumeint weirei 
unfamiliar to thei studeints. Theireiforei, thei reiseiarcheirs reiviseid thei wording of seiveiral 
indicators to makei theim eiasieir to undeirstand and morei in linei with thei languagei 
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commonly useid by thei reispondeints. A summary of thei changeis to thei instrumeint is 
preiseinteid in Tablei 3. 

 
Tablei 4 Conteixtual Adjustmeints to Instrumeint Indicators Baseid on FGD Reisults 

Variablei Indicator  FGD Reisults Keiy Jargon Adopteid 

Islamic Financial 
Liteiracy 

Undeirstanding thei 
leigal conseiqueinceis of 
additional feieis duei to 
deilayeid fulfillmeint of 
financial obligations. 

I am awarei that thei 
duei datei peinalty 
systeim in paylateir 
seirviceis contains 
eileimeints of riba 
(usury). 

Duei datei peinalty 

Seilf-Control Capablei of controlling 
short-teirm 
psychological 
impulseis to deifeir 
consumption for 
futurei financial 
stability. 

I can reistrain myseilf 
from immeidiateily 
cheicking out shopping 
iteims whein reiceiiving 
creidit limit balancei 
promotions. 

Cheickout & Creidit 
limit 

Usagei Deicision Eixeicuting goods 
purchasei transactions 
using digital financing 
facilitieis. 

I freiqueintly usei thei 
"cheickout now, pay 
upon deiliveiry/neixt 
month" feiaturei in my 
daily shopping 
activitieis. 

Buy now, pay lateir 
(Cheickout now, pay 
lateir) 

    Sourcei: Proceisseid Primary Data (2026) 

 
Reisults of thei Structural Eiquation Modeiling with Partial Leiast Squareis (SEiM-PLS) 
Analysis 
  To einsurei thei validity and reiliability of thei instrumeints prior to hypotheisis 
teisting, an outeir modeil eivaluation was conducteid using SmartPLS 4 softwarei. This data 
quality assurancei phasei inteigrateis threiei keiy analyseis: conveirgeint validity, discriminant 
validity, and inteirnal consisteincy reiliability. 
 
Teisting thei Conveirgeint Validity and Reiliability of thei Instrumeint 
  To einsurei data quality, indicators weirei veirifieid through ideial outeir loading and 
AVEi rangeis, alongsidei Cronbach’s Alpha and Compositei Reiliability for construct stability. 
Thei reispeictivei statistical outputs arei mappeid across Tablei 4 and Tablei 5. 
 

Tablei 5 Outeir Loadings 
Indicator Sharia Financial 

Liteiracy (X1) 
Paylateir Usagei 

Deicision 
(Y) 

Seilf-Control 
(Z) 

Seilf-Control (Z) × 
Sharia Financial 

Liteiracy (X1) 

PUD1  0,943   
PUD2  0,943   
PUD3  0,777   
PUD4  0,735   
SFL1 0,764    
SFL3 0,706    
SFL4 0,792    
SC1   0,823  
SC4   0,813  
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SC5   0,840  
SC7   0,821  
Seilf-Control (Z) × 
Sharia Financial 
Liteiracy (X1) 

   1,000 

   Sourcei: Proceisseid Primary Data (2026) 
 
  Baseid on thei teist reisults in Tablei 5, all indicators havei outeir loadings abovei 0.70, 
thus meieiting thei criteiria for conveirgeint validity (Hair eit al., 2019; Hamid, 2019). For thei 
Paylateir Usagei Deicision variablei (Y), thei loading valueis rangei from 0.735 to 0.943; for 
thei Sharia Financial Liteiracy variablei (X), theiy rangei from 0.706 to 0.792; and for thei Seilf-
Control variablei (Z), theiy rangei from 0.813 to 0.840. Additionally, thei inteiraction 
construct (modeiration) has a loading valuei of 1.000, indicating that this indicator is 
suitablei for usei in thei modeil. All constructs also havei an Aveiragei Variancei Eixtracteid 
(AVEi) valuei abovei 0.50 (Hair eit al., 2019; Hamid, 2019). Thus, thei meiasureimeint modeil 
has meit thei criteiria for conveirgeint validity and can proceieid to thei teisting of discriminant 
validity and construct reiliability. 

 
Tablei 6 Reisults of thei AVEi, Cronbach's Alpha, and Compositei Reiliability Teists 

Variablei 

Cronbach

's alpha 

Compositei 

reiliability 

(rho_a) 

Compositei 

reiliability 

(rho_c) 

Aveiragei 

Variancei 

Eixtracteid  

(AVEi) 

Sharia Financial Liteiracy 

(X1) 0,624 0,631 0,799 0,570 

Paylateir Usagei Deicision 

(Y) 0,874 0,904 0,915 0,731 

Seilf-Control 

(Z) 0,844 0,854 0,895 0,680 

            Sourcei: Proceisseid Primary Data (2026) 

 
  Baseid on thei reisults in Tablei 6, all reiseiarch variableis havei a Cronbach’s Alpha 
valuei > 0.60, Compositei Reiliability > 0.70, and AVEi > 0.50 (Hair eit al., 2019). Theisei 
reisults indicatei that eiach construct meieits thei criteiria for reiliability and conveirgeint 
validity. Thus, thei meiasureimeint modeil (outeir modeil) is deieimeid valid, and thei analysis 
can proceieid to thei structural modeil eivaluation stagei (inneir modeil). 
 

Tablei 6 Discriminant Validity 

Variablei 

Sharia 

Financial 

Liteiracy (X1) 

Paylateir 

Usagei 

Deicision 

(Y) 

Seilf-

Control 

(Z) 

 

Seilf-Control (Z) × 

Sharia Financial 

Liteiracy (X1) 

Sharia Financial 

Liteiracy (X1)         

Paylateir Usagei Deicision 

(Y) 0,249       

Seilf-Control (Z) 0,172 0,571     
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Seilf-Control (Z) × Sharia 

Financial Liteiracy (X1) 0,398 0,113 0,393   

      Sourcei: Proceisseid Primary Data (2026)  
   
  Tablei 7 shows that all HTMT valueis in thei tablei fall beilow thei strict threishold of 
0.85 (or thei loosei threishold of 0.90) (Hair eit al., 2019), deimonstrating that eiach variablei 
in thei modeil is truly distinct and diffeireint from onei anotheir. 
 

Tablei 9 R-squarei 
Variabeil R-squarei R-squarei adjusteid 

Paylateir Usagei Deicision (Y) 0,285 0,263 

                    Sourcei: Proceisseid Primary Data (2026)  
   
  Baseid on thei reisults of thei structural modeil eivaluation in Tablei 7, an R² valuei of 
0.285 and an adjusteid R² of 0.263 weirei obtaineid. This indicateis that thei variableis Islamic 
Financial Liteiracy, Seilf-Control, and theiir inteiraction account for 26.3% of thei variation 
in Paylateir Usagei Deicision. Thei reimaining 73.7% is influeinceid by otheir factors not 
includeid in thei reiseiarch modeil. 

Tablei 10 F-squarei 
 F-squarei 
Sharia Financial Liteiracy (X1) -> Paylateir Usagei Deicision (Y) 0,016 
Seilf-Control -> Paylateir Usagei Deicision (Y) 0,320 
Seilf-Control x Sharia Financial Liteiracy (X1) -> Paylateir Usagei Deicision (Y) 0,006 

      Sourcei: Proceisseid Primary Data (2026) 
 

  Thei 𝑓2 statistics indicatei that fluctuations in paylateir deicisions arei preidominantly 
deiteirmineid by seilf-control as a direict preidictor (𝑓2= 0.320), wheireias Islamic financial 
eiducation was found to havei no significant eixplanatory poweir ( 𝑓2 = 0.016). Thei lack of 
inteiraction (𝑓2= 0.006) in this modeil leiads to thei conclusion that peirsonal mindseit 
factors arei far morei influeintial on reispondeints’ beihavior than theiir cognitivei 
undeirstanding. 
  The results of the structural model testing using SEM-PLS are shown in Figure 1. 
The figure displays the outer loadings for each indicator, the relationships among latent 
variables, and the R² values, which indicate the ability of the exogenous variables to 
explain the endogenous variables. 
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Figure 1. Structural Model Estimation Results 

  Source: Processed Primary Data (2026) 

 

The next step in SEM-PLS analysis is to test the structural model to examine the 

relationships among the variables under study. This testing is conducted by analyzing 

path coefficients, t-statistics, and p-values to determine the significance of each variable’s 

influence. The results of the structural model testing are presented in Table 11. 

 

Tablei 11 Reisults of thei Path Coeifficieints Teist 

Variablei Reilationships 

Original 

samplei (O) 

Samplei 

meian  

(M) 

Standard 

deiviation 

(STDEiV) 

T statistics 

(|O/STDEiV|

) 

P  

valueis 

Sharia Financial Liteiracy 

(X1) -> Paylateir Usagei 

Deicision 

(Y) -0,116 -0,142 0,077 1.518 0,129 

Seilf-Control (Z) -> Paylateir 

Usagei Deicision (Y) 0,528 0,529 0,078 6.066 0,000 

Seilf-Control  (Z) x Sharia 

Financial Liteiracy (X1) -> 

Paylateir Usagei Deicision 

(Y) -0,07 -0,083 0,118 0,819 0,413 

  Sourcei: Proceisseid Primary Data (2026)  

Discussion 
Thei Impact of Sharia Financial Liteiracy on Deicisions to Usei Paylateir Seirviceis 
  Baseid on thei reisults of thei statistical analysis, thei eiffeict of Sharia Financial 
Liteiracy (X₁) on thei deicision to usei paylateir (Y) yieildeid a path coeifficieint (original 
samplei) of -0.116, a t-valuei of 1.518, and a p-valuei of 0.129. Sincei thei t-statistic is < 1.96 
and thei p-valuei is > 0.05, Hypotheisis 1 is reijeicteid. Thus, Sharia Financial Liteiracy doeis 
not havei a significant influeincei on studeints’ deicisions to usei thei Paylateir seirvicei. 
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Although thei direiction of thei reilationship is neigativei, thei influeincei is not statistically 
strong einough to eixplain thei deicision to usei paylateir. 
  Theisei quantitativei reisults align with thei qualitativei findings obtaineid from 
inteirvieiws with 7 informants and Focus Group Discussions (FGDs). In ge ineiral, thei 
informants deimonstrateid a good undeirstanding of Islamic financei principleis, including 
thei prohibition of usury and thei importancei of conducting transactions in accordancei 
with Sharia reigulations. Howeiveir, in practicei, this undeirstanding doeis not always seirvei 
as thei primary basis for deicisions reigarding thei usei of paylateir seirviceis. Somei informants 
reiveialeid that eiasei of acceiss, paymeint fleixibility, urgeint neieids, and limiteid funds oftein 
outweiigh Sharia consideirations. 
  This finding indicateis a gap beitweiein knowleidgei and beihavior. Although studeints 
undeirstand thei conceipt of Sharia financei theioreitically, this undeirstanding has not beiein 
fully reifleicteid in theiir daily financial beihavior. In otheir words, a higheir leiveil of Sharia 
financial liteiracy doeis not automatically reiducei thei teindeincy to usei paylateir seirviceis. 
  Theisei reiseiarch reisults align with various preivious studieis showing that thei usei of 
digital financial seirviceis is influeinceid not only by knowleidgei but also by factors such as 
conveinieincei, neieid, habit, and peirceiiveid beineifits. In thei conteixt of this study, theisei factors 
appeiar to play a greiateir rolei in influeincing studeints’ deicisions to usei paylateir seirviceis 
than theiir leiveil of Sharia financial liteiracy (Aminnuddin & Amin, 2026; Suheirman eit al., 
2024). 
  This phenomenon provides clear evidence that normative aspects (Islamic 
Financial Literacy) do not play a greater role in students’ financial decisions than 
psychological and behavioral factors, based on the results of interviews with informants, 
including the following. research findings based on in-depth interviews indicate that 
most informants have a good understanding of the laws regarding usury and gharar. 
However, this understanding of normative aspects faces significant challenges when 
confronted with aggressive promotional campaigns, such as the 9.9 flash sale or other 
“double day” events. At this point, students experience conflicting internal cognitive 
conflicts, including: 1) remaining faithful to religious principles with the consequence of 
missing out on discount opportunities, or 2) taking short-term financial advantage to 
obtain their dream items even if it means violating Sharia principles. 
  In this dilemma, the economic drive to pursue low prices often clouds their 
rational judgment. This situation confirms the Hyperbolic Discounting theory (Bawalle et 
al., 2024), in which individuals tend to overestimate the utility or instant gratification 
obtained today, while underestimating future non-financial consequences and spiritual 
values. 
  The second factor widening this gap is the ease of access offered by financial 
technology. All seven informants acknowledged that the seamless integration of paylater 
features into e-commerce apps particularly the one-click checkout feature allows these 
morally dilemmatic purchasing decisions to be made in a matter of seconds. Based on 
Dual-Process Theory (Kahneman, 2011), the intense digital stimuli from flash sale 
promotions instantly activate System 1 (fast, emotional, and impulsive thinking). As a 
result of this extremely rapid transaction acceleration, theological knowledge regarding 
the risks of usury and gharar stored within System 2 (slow, logical, and analytical 
thinking) does not have time to intervene or curb students’ impulsive actions during 
transactions. 
  Interestingly, the interview results show that the use of paylater is influenced not 
only by the convenience of digital technology but also by the family environment. Three 
informants revealed that they activated the paylater feature with their parents’ 
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knowledge. In fact, they began using the service while still in their junior year of high 
school, before entering college. Due to age restrictions on digital financial services, the 
informants used their parents’ ID cards to activate their accounts. This finding suggests 
that family support or tolerance plays a role in shaping the perception that using paylater 
is normal. Consequently, students have become familiar with and used digital credit 
facilities since their school days, even though moral and religious principles should serve 
as the foundation for financial decision-making. 
 
Thei Eiffeict of Seilf-Control on Deicisions to Usei Paylateir 
  Baseid on thei reisults of statistical teisting, thei eiffeict of Seilf-Control (Z) on thei 
Deicision to Usei Paylateir (Y) shows a path coeifficieint (original samplei) of 0.528, a t-
statistic of 6.066, and a p-valuei of 0.000. Sincei thei t-statistic is greiateir than 1.96 and thei 
p-valuei is leiss than 0.05, Hypotheisis 2 is acceipteid. Theisei reisults indicatei that Seilf-Control 
has a positivei and significant eiffeict on studeints’ deicisions to usei paylateir seirviceis. 
  Theisei quantitativei reisults arei supporteid by qualitativei findings obtaineid through 
inteirvieiws with 7 informants and focus group discussions. Most informants e ixplaineid 
that theiy did not usei paylateir seirviceis spontaneiously or without careiful consideiration, 
but ratheir afteir careiful planning. Theiy geineirally consideireid theiir ability to pay thei bill in 
thei following billing cyclei, adjusteid theiir usei of paylateir seirviceis to theiir financial 
circumstanceis, and limiteid theiir transactions so as not to eixceieid theiir paymeint capacity.  
  Theisei findings suggeist that studeints with good Seilf-Control do not neiceissarily 
avoid using paylateir seirviceis. On thei contrary, theiy teind to usei theisei seirviceis in a morei 
planneid and reisponsiblei manneir. Thei informants vieiw paylateir as a tool for managing 
short-teirm cash flow, eispeicially whein theirei arei urgeint neieids that must bei meit beiforei 
theiir availablei funds can bei acceisseid. Additionally, theiy also takei advantagei of various 
promotions and discounts offeireid through thei paylateir feiaturei to gain greiateir eiconomic 
beineifits. 
  Theisei findings also build upon preivious reiseiarch indicating that thei usei of digital 
financial seirviceis is not always synonymous with speindthrift beihavior (Heigawan eit al., 
2023; Poweill eit al., 2023). Among studeints with high Seilf-Control, paylateir seirviceis can 
seirvei as a financial manageimeint tool that heilps addreiss short-teirm neieids without 
compromising peirsonal financial stability (Juita eit al., 2023; Poweill eit al., 2023). Thus, 
seilf-control is a keiy factor influeincing how studeints usei paylateir seirviceis in a meiasureid 
and reisponsiblei manneir.  
  Eimpirical studieis in seiveiral countrieis havei shown that financial seilf-control can 
improvei budgeit awareineiss, financial planning, and deibt manageimeint in BNPL useirs, thus 
eincouraging deicisions to usei BNPL reisponsibly and reisponsibly (Juita eit al., 2023; 
Schomburgk & Hoffmann, 2023). 
 
Thei Rolei of Seilf-Control as a Modeirating Variablei in thei Reilationship Beitweiein 
Islamic Financial Liteiracy and Paylateir Usagei Deicisions 

Based on the results of statistical testing, the interaction effect between Self-
Control and Sharia Financial Literacy on the Decision to Use Paylatery ielded a coefficient 
of -0.070, a t-statistic of 0.819, and a p-value of 0.413. Since the t-statistic is < 1.96 and 
the p-value is > 0.05, Hypothesis 3 is rejected. These results indicate that Self-Control 
does not act as a moderating variable in the relationship between Sharia Financial 
Literacy and the Decision to Use Paylater (Sari & Pramiana, 2026). 
  These quantitative findings are supported by the results of in-depth interviews 
with seven informants and focus group discussions (FGDs). According to the informants, 
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the decision to use paylater services is generally based on practical reasons that align 
with immediate needs, such as urgent needs, ease of access to the service, payment 
flexibility, and various attractive promotions offered by the platform. On the other hand, 
understanding of Islamic finance and Self-Control tend to operate separately in the 
financial decision-making process. Students with a good knowledge of Islamic finance do 
not necessarily make that knowledge a primary consideration for avoiding the use of 
paylater. Similarly, students with a high level of Self-Control do not always link 
disciplined financial behavior to adherence to the principles of muamalah in Islam. 
  Consistent with previous research, these findings indicate that psychological 
factors and knowledge-related factors do not always interact in influencing the use of 
digital financial services. In the context of college students who use paylater services, the 
decision to use such services is influenced more by considerations of daily financial needs 
and management than by a combination of Islamic Financial Literacy and Self-Control 
(Norailis Ab. Wahab et al., 2023). 
 
CONCLUSIONS 

Baseid on thei reisults of thei hypotheisis teisting, this study shows that seilf-control is 

a factor that has a positivei and significant influeincei on thei deicision to usei paylateir 

seirviceis among studeints at Garut Univeirsity. Theisei findings indicatei that studeints with 

good Seilf-Control teind to usei paylateir seirviceis in a planneid manneir and in accordancei 

with theiir financial capabilitieis. Conveirseily, Islamic financial liteiracy was not found to 

havei a significant influeincei on thei deicision to usei paylateir seirviceis. Theisei reisults suggeist 

that an undeirstanding of Islamic financial principleis doeis not neiceissarily translatei into 

studeints’ financial beihavior. Furtheirmorei, seilf-control was not found to modeiratei thei 

reilationship beitweiein Islamic financial liteiracy and thei deicision to usei paylateir seirviceis. 

For futurei reiseiarch, it is reicommeindeid to includei additional variableis such as peirceiiveid 

eiasei of usei, social influeincei, and platform promotions, as weill as to involvei reispondeints 

from various univeirsitieis to einsurei thei study’s findings havei broadeir geineiralizability. 
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